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1. baked beans
Jeff: I've checked the kitchen and made a list of the

things we’re out of.

* BRAFHEFUREREE EFEY) wrg
* ¢ KFTEREFFIFR—MRBE GEFERD

Melinda: Okay...Kienow’s has baked beans on special
at 98¢ for a large can. Let’s pick some up
while we’re there. —Survive, p.66
DB DV TIE & A EDFLEMFFHITIERL T
R, UNEREEAIF X TREER—O VR LRV
R LTI TH D, MY — 5 — Ay 1 TR —
JPE=VX) ELTTAYAEELA XV AEEDW
HOREZIERL, BiEL "ML A V7 VR RIER
R b= b Y A EFERENZ CHRELL LD,
BER AV VED IR NV —RE (DHADD), &
T3, fiFECOOTESRL LD (1) BEIERET DK
A (salt pork), 7RES¥E (brown sugar) »¥5% (mo-
lasses), FAWE (seasonings) V3oL x ICFAET 3
&, (ii) Boston baked beans & bWFEEN 3 Z &, & ¥iE
BES DML TEB & (¢f Flexner 1982 : 62—63),
%7z, Texas Tvi-Bean Bake ¥ "IN 2 2 H %, #
Bhoix, R—ay, FEhE, A{—ba—-r, ¥—7,
FREO¥E, F V) 87 ¥ — (chilipowder) iZ, “kidney beans”
BEICHEDLND,
%38, baked beans W DOWTIZIRD X 3 ZIERNSE
12725,
FEEF R R 19HATLUREFD 7 A U # DEEME 2 R 3
Ey, AVR—ARELIBN, LBDEEAARER
FIZRZ T TARTW S . b “R4 7 FE—rX”
EVRIHOREHZONTDEZ, WODI LoD
3 H
REER, KTETHZARACEG SN T X
Y BRI AEOTIE, <42 F ey XDk DA
Bolee VAZEDEIBEER—IOMYINE b
< MRTERAALZ DT, UEE» oI bIcl,
EEBOLWLDTHo78, ELok AREEZD
J7eDERZTHWS,
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16205EFk, I —o v \hSFRMERD TR > TH
7oA ¥V ADOEHER B, BT EELDIR, ~
FFa—kyYMNOFY TR ot, TAYHEED
HEDBDIRETFF 2 —Ly VMNOBEHEHEZ > D
BRI L LTS 7 FE— Y 2BBIFoN TS,
—ZRA P E—r XL HIEFR, KAV, 20
B> T, E—v Xy L LTERICR 572,

TREORE» S HEDHE & T BEEOZEH
i3, A 27 FE—V XREREARETH o7, HAE
T, BTAREDEHRERENCWSIFNDL D, &
BUTEBRNZDEEUCREETH S,

CORETH, BeN—a Y2 HFROBFCHTT
BUBES LT, TLLWLERIE, wolrEh
ENRVBIEET S L Ck o7, SVEIE, 47
FE=Y R, FAFERETDL 20TV T vy
FEDLDFTEELIZEWS, "I 7 T2 LT
LEFORNIANT, g ERA -7 ViZ AR,
AP SBBMb > TRLEZ S, ZOEER—aY
DEAHEIIE, 5 7B LIEBOS W, Eha ) —
RETH T 7 AY ZRERIL, £ 2 LICHRBEEER,
L THENZHETH B,

T AV AN, AEICE ST, WEL2HSHICHER
LiSEd3, ZEHRERbKRA W EZNE, T
EHEL DR AVBIBEATRELTHS S, &S
DO IIESIT, B DA 7 FE—V ADEIT S
N3, Bu7 2 ARFEOREDOT T, L, B
pal)—, EEBORERZS>>T20DIHb25T
B 0TI E VIR,

HLDARNEZ, A7 PE—VABHEVIFEL
Ve LdL, BTAKLTY, BvAITE, ADA-
P b DI FB &SR0T, BELADKEENE,
ZLTHMLUWESH 2 LIEBRS, RAMYE—UXY
I —IE 22722 5, GERAET TR R
—E2 DEIAHEFE, X4 7 FE—v X))

2 . cable TV, cable television

Cable television system also provide Americans
with many different kinds of special progmams. The
cable systems broadcast television programs by satel-
lite to local cable companies. These companies then
send the TV signals through wires to homes that pay
for the service. So Americans who pay for cable TV
can watch television programs that offer only news, or
sports, or movies. —0p.2

Cable TV , in fact, can provide special programs for

=I=]

DEWR &b

many different audiences, or groups of people, not just
children. The networks design their programs to
appeal to as many people as possible. Cable television
companies, however, can show programs designed
only for a special audience. One cable TV company
shows only news, twenty-four hours a day. Another
shows only sports. Several show only movies or rock
music videotapes. Cable television is designed for those
who are willing to pay to watch programs they are
interested in. —pp.7—8
cable TV, cable television \Z2WTIE THFET L E (B
FBIICATV) . (P=a—- 7> H—HFy) £ H 2, CATV
2R3 L T(#) 1 community antenna television. 2
PETIR2OBERICHANS Z L%
W, (2= 7 v h—KM) £H2, £/, TOTHK,
7V EERER TOXRAT V7TV EDRTHNS
NTWiehs, Bl & < cable television (7 1L E)
DETHweNS (V54 ZHEM) bbb,
CATVIZD\WTRHDIZ “community antenna tele-
vision” & L L TWwigh o748, RHD?Z “community
antenna television: a cable television system that

cable television.

receives television broadcasts by antenna and relays
them by cable to paying subscribers in areas where
direct reception is either poor or not possible.” & L
120 E72, cable television \2 2> TRHDIZINERL Tw i
7258, RHD?1X“a system of broadcasting television
programming to private subscribers by means of co-
axial cable. Also called cable TV, pay cable.” & L
72

%72, CATV ICI3E RO pay channel & AR > ¥ —§}
12 & > THEEL T 3 SEFND basic channel @ 2 B
BB rwIEENDD,Y

L L, TR E#R 225, cable television 12 & 24—
ERicik, BAZNMAZIELARES 2T RETS
basic service &, FliEflE % FH\5Z{E3 % pay service
BHY, BEFX pay channel, B 5\ X pay TV service
LI T ENbhb,

3. carry

Americans often decide which products to buy on
the basis of who produced them. So companies spend
a lot of money telling the public that their goods are
better than those of another company. Now, however,
about sixty-five percent of all American supermarkets

carry some products without names. —p.28
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“to keep in stock: maintain on hand for sale”
(Web®) T, &5ICEEL < IZ, “Tohold or keep on hand
(securities, merchandise, a stock, etc.)” (OED Sup-
plement (1972) s.v. carry 38.c.) T, HYARD I Lich
& ATBAGRASEE & 5T T & %, OED Supplement (1972)
DRI & 1,

seller

operator CARRY stock

broker

sufferer
D& 37, stock 2 HMIFEL T 2H03% 28, “Casket
and Sunnyside is carried in only six eastern
libraries.” D & 512, "H 2 EAMNKELEIC (BEL L T)
H5, CERRLTES ZENTELHRER Y, b
2 Ay Web*®D “adepartmentstore carries hardware”
(s.v.carry 16 a) DFIRS X V>, %8B, IO, OED
Supplement (1972) I “orig. US.” L H 5 X3 ICTHET
AV AEETH B,

Hig BT, LESIAAFIXHE D “products without
names” & i, WhW3E ./ —7 5y FERO I LT, Ei
TEDONILEEHOAMRBENTWIERTH S, &
F—HRIZ A Eh, BEREEIZZDI~WVICHIRIEh
T WDEMIE &% o T b, generic brand, no
name, plain wrap 72 £ L bFEIXN S,

4 . child care

FHEIFER T child care #IEF T2 HDIF b EAL
R4l on, GAMICOWT ) —F -8, 2
childcare 2 %3 23, 4 ¥V AEETOHT Bk
LB REREL WOIBWRAEL T THS (f
CED), " —=7 A%Hy ik Zoftic TER, LI E
BRENERT 523, BERELTWD,

RHD*#% childcare v L-T “the care or supervision of
another’s child, esp. at a day-care center” £ LT\ 53
OBED BB TH S, D Wi, BEAL LTDchild-
care \Z1% “specif., of preschool children whose parents
are employed” &, BEWREZEBEL T3,

ZOFBCTEEL T, child-cave center, day care, day-
care center I E WDV THRRETL TH L LERH 3,

5. commuter marriage
Sometimes husbands and wives must travel so far to
work, they live apart during the week. They are
together only on weekends. —p43
ZDAEIIZDWT, TF A bpA6DEATLHIZTZ I

5 REFD Z & % commuter couple EFEA TS, FD &
) I fEIE4EIE %2 8 L T commuter marriage GEE1B1E)
EEIDIEZEDIR. JeDD, WTNDFE L b HFFFHE
iR s hTwuan,

commuter marriage \ 2OV TRHDIWCZIERS N Tw
otz dd, RHD*DWEFRL Tz, OB DWTIE, TH
FrigH 2 THERE, BuE L LTW»a, TEEE
B LEHICREBICOVWTHRE T3 0ERH 5,

commuter couple /= DWT TRFIER 13 "BIEEIE
LTWwaRE L LTRET 2, L L, AR
commuting couple ¥\ > I FERIGFL, "BOHLRE
KIFRT BN BB 2 b o T s, FIEE
WL, BRZECEWDODL LIZBWEIRE, £LT
Wb,

6 . dancercise
A number of health centers also hold what are
called “dancercise” classes. This is a form of exercise
done to the sound of music. It is extremely popular
among women. About six million American women
take in dancercise classes. These classes are often held
in the middle of the day so that women who work can
exercise during their lunch hour. Many say they like
dancing for exercise because it makes them feel good.
—p.53
Z DEBIX dance+exercise DIEZL (blending) 12 & %
DTHD, NN —XFFR; BT ¥4 X (—H&
DY ¥ ATV A) T 55, MOIEHITEIEIIZINERS
NTHE,

7 . debit card

debit card V& 75 AF v 7BITH B Lv> S A Tplastic
money EFHENS credit card WL TWw 343, 0
BEEIZRL 2, Lo T, TEMTHES» SEEF Y
¥3) 7vVy bh— P, (UNEEEREAG,) O LSBT
BB TRV, Fhe, TERMTHESOH LANWSERE
TED) Fvvyah—F, ("RHEHR) b debit card
Db OBAEE EREICEBR L TV R,

PY) —%— Xy IHB LI RDZDOD I LNT

EDLW) ZERPFRICLTBLRITNIER SR,

(i) HTHEESETOESOHLAR

(i) Pfh - —EABAREOOES 2F L L

UL, (i) ICDWTIE, credit card X 58| &% L
UM 2 DI LT, debit card \2X 38| L
LIZENETON S L3 HIEVD D B, FNdSdebit
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card B3 credit card 1 EAKDERWERHEEZ 2R E
bbb,

The use of debit cards is growing, but Spencer
Nilson does not believe they will ever become as
popular as traditional credit cards. Mr. Nilson says
they cannot compete with what has always been the
best part of carrying a credit card for many Amer-
icans — the pleasure of having what they want today,
and postponing payment until later. —p.18
8. dish

WO &S 2ETBEND 5,

Za—IF—TJDIUNATAT—FELDLT Y

Ny ZrORBENVMEERT2T L, ZLOELVDR

FCER2-3A—- M VOAWT 4 vy a () 23

A%, =2—IF—7DFLOKR, FELEIH

6 T+ iz#b LI BEHE) SBERICELE THE-T

BMYEDERT -V EPESEZELLD, HICEK

BRIET, Wb T7v5), ThHhb, HERRDOY

YERNTY DB TT T i, @XSoEEEe

A7 4R, VAT VOBEIZEALAEZITHED

YERILDOMERT, (28 (REF—E HEEZ 22 788

TRICATV, TEHFH. 19894 1 A 6 HIT)

FHEAFATD, TZa— - TV A—F/; T4
YAER T o —F R R ER DL D% dish DA
HEEPEFRL 20, B2 TR ENS CiR T T 4 v
YAl LD NIRRT T LTS (DRER), DS
EREINTVw3E, LeL, EOREO LS KIMROT >~
FIBERLTL 3 EaNE, TREMCOWTIREIZ
WS LBEBHTL 2D TR, WNWDHIRSE &
L C “dish-shaped object, as the reflector of dish-
antenna” T» %%, RHD?Z “anything like a dish”

(sv. dish6) &I3FZ “Also called dish antenna. a

concave, dish-shaped reflector serving to focus elec-

tromagnetic energy as part of a transmitter or
receiver of radio, television, or microwave signals.”
(sv.dish8) & L7z
%8, TEHIERE REROBS home dish &£ b5
ZEERMELTWS,

9. express lane / fast lane

EREOBWHE LR Z express lane B 5\ X fast lane
LIRES, TMGDEEA— S——7y NATED
Nn3, RHD* 3WH DFERIERT 25, wihbiBungk
LERE L TOEWRETH B, ERRETIE T —

DFEBR & XL

5 —RFEMy VINEEEEFIF A fast lane EIEFL T
278, RERVEBOBLERE L TORETH 2, THBHE
Wy Hifast lanellOWT TRHELV Y I A——%—F v
M ETEWYOS R WEBROVIPHIZIE, 5, 6
BT EWI XS IBEL TH B, express lanek H 1>
3., ELTWBOnBEIESY LittioT, 752
Fp. 31D BEAEEICH B express line DRI ITEEZHS
by, BETERET 3,

10. farebox
Sfarebox W DOWTIE T — 5 —XBEfy o8 T(EKTEk -

NABED) BEME L LTWaE, THREBICOVWTRE
RHD?»3 “ametal box for passenger fares, as on a bus
orstreetcar’ L LTWB I EpORNEET 2, D% D,
JareE ANBETHNITLI VDT T, ZORVYEEE
TR, ZTOXLAIRES 2 &AMT 2 LENH B, b
BHIZ, TAYADINATIE, farebox DHENZ “Pas-
sengers must deposit own fare” D & 9 &3, KX
FTEMNTVLEIONLETH 5, FHEIC “Exact fare
please” DEEEEHH 5,

11. fare card

Jare card W DOWTIZ, 77 ATDBART® Y
¥ v b v OMetrorail TEbLN T W 2 REXIHD 7 —
FThadZt, BEEGEHTES ZLTE, ZOKHE
BFDOANT:SEELITFENZOSEE{E & 2 & THE
THIEATE S 2 i OFMsh 55, Y SRR
WPEFES Ty, 7z, RHD*® Web® b gk L T
VRV,

12. farmers’ market

Because of increasing prices, some Americans are
buying less at supermerkets. They are looking for
low-cost food in other places. One such place is the
Sfarmers’ market, where farmers sell fruit, vegetables,
and other fresh products directly to the public.

Farmers’ markets are an old tradition in America.
But after World War II, the markets had so much
difficulty competing with supermarkets that they
almost disappeared. Now, farmers again have started
traveling from surrounding areas into cities to sell
their products. Fifteen farmers’ markets are opening in
New York City, and 40,000 people visit the farmers’
market in Detroit, Michigan each Saturday. —p.27

FEEAFFRTZIOFEMFT 2 bDIRRE S,
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Web3, RHDZIX$% L 72 WASRHD* % L Tzo 22 TD
EBRIZ “a market or group of stalls and booths where
farmers and sometimes other vendors sell their prod-
ucts directly to consumers.” TH 5, ZDEEIZDOWTIE
Teacher’s Manual (p.17) & "TEBADMBEE TAH >N
BEATIC L STV AR, TAVATE=a—3—7 %
HBORFH TR TWTEH» S5 E THWTWL S,
PV —= AT 4 AED BB BRORAIC
FEECENZDTFELRY L E2E ) b EPN TV
2, Z5WIEELDY, NERETE, BEOEAD
Bh, CORBERMIBILHHL, BT 5 ICEME
EEOTH,

13. health center

Millions of Americans exercise in their homes.
Others exercise at work: a growing number of com-
panies are providing exercise centers for their
employees. Still other Americans join health centers,
or gyms, where they can use weight-lifting equipment
and other exercise machines.

Many gyms and health centers also provide space
for such indoor games as racquetball and squash, and
most centers have pools for those who want to swim.
A number of health centers also hold \I;Ihat are called
“dancercise” classes. —p.53

Web® Addenda (1981), RHD?, WNWD3& \xo7z7
AV A ROFEEIIT health center ZIEFFS N TR,
FROFFIBEICIE A ¥ Y AR LT TIREERR, 2T,
EEvr Y —, Lo RRENHLIZITH 2,

ZOBICE LT conditioning center, fat farm, fit-
ness center, health club, health spa, spa’s ¥ DEEIZ D>
THRET 2 LENB B,

14. insect poison

“Natural” foods also include fruit and vegetables
that are grown without the help of chemical ferti-
lizers, or insect poisons. —p.57

rat poison W=DV TE T) —5'— XFERy »° TRBH,

RZWSF, L ULTIERT 23, insect poison N5k
5 EFIEEHIEIL 22\, dnsecticide ¥ FER Z & S—REYT
HEPSTHS I,

15. pay TV
The number of pay TV companies that broadcast
movies to homes is increasing. Most of these depend

on satellite communications to send the movies to
local cable TV companies. The movies are sent by
underground cable to the homes of people willing to
pay for them. Also, some companies are planning to
broadcast progrsms directly to the home by satellite.
But the major film companies no longer feel as
threatened as before by the development of pay TV
technology. In fact, many moviemakers believe that
pay TV cannot sufvive without Hollywood companies
because pay TV companies need a continuous supply
of films. —p.94
pay TV 22 Tld Teacher’'s Manual (p.55) 121% T2
ATVE, BRT VY, paycablek b33 Z Lk a3H B,
STVECATV®D 2 oD AAMH 5. STVidsubscription
television (fREERIE & 5 7 L E), ik 2FIA L 68
FUEY—ER, FUVEBRICAZ 5V TAE»IFTHR
Eah, BROT 42— — (#5538 decoder) 2 REL
TBKIMAE IO BEBETE3ERT VUL 7T XY
A TIRIVCED SBEEESNT WS, BB, A7FV TN
(scramble) & IZESHEBERS (LD 7z 12, R % SHERIC
T2 L, 7T43—5— (decoder) BT LD LD
BEHICHLES, A7 T 0T Nend 5 L EmEICHEI X
WO TRZIR LS, JEVWSBEHBHZ, LrL, 20
FINICBIL TIRD 2 RIC DWW TR 2 BT 2,

(i) pay TVH pay cable LRIFETH 5 & DLk
5, TRITERR) I3 pay cable I DWT TR
AT —=TN R4 TVE (pay-TV) O—F&, &
H5,

(i) pay TV Zik STV & CATV D 2 DD AR
HHEHBH, RHDIT L5 & pay TV ZSTV
(subscription television) LFRIZETH 5, &5
iz TRFER, idpay TVESTV, pay cable,
MDS (MMDS), LPTV, SMATV® 5 DI K
LT3,

k72, pay TV OFEPEEIZHA L 084 (a monthly

charge) »&FEH Z L DHE (a per-program fee) %37#
5 2 EWRHD*» 55300 % 95, VEHTEH 1 & 5 L1EHE
FoBREHARE (1) FroaVTLicHEEREL
72 FE4BHD pay per channel, (i) ¥+ —EXDFEHET &
IR DRlE % 8E LT tier, (i) FET ke x:
FRE LT EEHD pay per view D 3 DD 5,

16. prime time
RHD?*» “Radio and Television. the hours, generally
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between 8 and 11 P.M., usually having the largest
audience of theday.” & L Tv>2 23, BEFIFHEIETIZR
D XS IR OERIC TN D D DO TR Lz ThIE
oV, ¥z, HEDWLWRIT—VTF U777 -k}
FREHREZZ LEbh30TCERLRTAER >R
v, 8)
BHIF T —118%
LBFR TS0 T
BOITR 8 F~110E 5
(T=2— 7vh—35Hf,)
g2, (FVF 7 VE)BIEEOR b BV, 17—
NFrT7TI—1 (T4 by RBEH) (FrER ED)
I—=NVT v 79— (LEREsEEORRER ), (7 a—
NNVERINIZ DWW TR, THREBSOIEROML S 2T
LNENH 3,
2512, fringe time, family hour, family time & \>-
FREBEDOVTHH> TEBIRETH S5,

(M) —%"— X3EFy)
(FY—=7 23EF0y)

17. shower

“a party given for a bestowal of presents of a
specific kinds, esp. such a party for a prospective bride
or prospective mother” (RHD?) T®H 3, L7z#- T,
N(FwwXkK) (BB - HED) SHOREE/ —T 1 —
(TY—=7 AZEHM) &0 dTCK) (T o iEiE [HE]
TERMR L) MORBEELZS—FT 14— (T7o—
F¥M) DX BREBROFBECTHS S, a bridal
showey, a baby shower £\>5 X 5 1ZfES,

shower DEEFFICBAL T 170 — VR 23 TBHL
mEBUELT S, OFWR, L LTW3 R LW,
C=a—7op =Ry 25 "B D Y3 EEIZM T EFR
ZHD; ELTOLIMNEFNICIEED LS 2 bDhER
L7z,

TY — %" — Xy & shower DIET shower party %
R3X5HERL, TITIRED) MOMET S0
D8=F 4 —, (TEERIC % BLH~E O W% T 5) (el
EBE) LT3, shower party 2IERT 2 LBEHH 5
DHES W, FITHEIOTBOLEF DV TIMRET
TELERD D,

18. supermarket coupon

Janet: Listen, 'm going to the store. Did you
remember to cut those supermarket coupons
from the newspaper for me?

Maggie: Yeah, I cut them out while I was watching
the news.

—Life Styles 1, p.53
J—RYVFHIIZEETEZRIDONH D5, A—r3—
=7y bTHEAENS H DI DWW TIE, “Super-
market coupons can be cut out of newspaper adver-
tisements and presented at a supermarket for a dis-
count on certain items.” (Kimbrough and Cardens
1982:75) LHBHDWBEICR D,

Limit— 0a coupon por parchesa.
Offor axpiros July 31, 1983,

GENERAL FOODS CORPORATION S604B82300

8 H
- ‘STORE COUPON .
| @save2
B 5 - > []
{| @ amie ;
a B
B ]
[ ] B

19. TV dinner
Melinda: Popcorn’s cheap — two pounds for 79, and
I think we’re out.
Jeff: Yeah, we are — I used the last of it on
Sunday. Anything else?
Melinda: Their TV dinners are on sale, too, but who
cares?
Jeff: No thanks! Let’s go!
—Survive, p.66
TV dinner W2\ TidILEM (1983) TELY £iF7z,
TFVvER (BEMZ 3T TTCREICHE 3% A
VAZ Y hRSR)) (T =5 —RAFFy) THBH, (i)
EFV Y (microwave oven) THIENT 2, (ii) {£4]
SNV EEOMICD - T3, (i) B, A, ¥+
4 E, BEISESE, 2EORRHEGLCLTEE
Ve E7z, MIEERICOWT THELET B L ARG
ndy ("ma—7rh—3H/;) LOTBRHH 32, K
EET S,
FEf—EROMEICE 2L, (1) BEALT w47
VI 7R EBFEINE LR, TRITMEE T A
YT BFO T DA ARL =T TINET 5 &
EDQTNIEBMMTOT0EY BH5Z bbb, &
S, A== —7 v b TREZTHEOKHEY 3 —
rF—ACHHEN TS Z BB WT &, 250~350f88E
BT L, EERIZ4.19F V~1.29F v (FFH2.59 R )
DIERH B Z &, REPHESN TS,
SEQOEPSBIPY, AREAV-F Y FMHOT
AV W EHEEOWEFRT, RECHEOMLTICET S
HR2ITOBENH o1, WEBEEP, A——<—
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Ty MZbMSEE REEICR 5B DIZEDAR—R
T, HEEROBFEARGIEIIENTHEDE2EHDY
DICRZ 2L TER, bBEOHREREFROLEERZ
BIAEL TV D0, EETRS W WIIAE,
BN, BREOYFERCTTERM L L TOEEL
ETHRERZ ZVOLHFERTHS, LrL, aRE
THFEEN TR IGHEARIE, BEX»VPERNICLE
BIREATHED, kw4 7uvz—7RRhb LA
BTV 47— N2 BROEELE0H 3 CE
W7z,

ZDTVF 4 F— LT DA HEAERREED & S
2, 1MOIMb LI LrAICLAD 1 BRICHYT
B ANERFFEbRERENESNTED, 85
CEoTETHF =P ETHFTLTWE DT, TN
N EBTININZNVEBRERTEDINE I LIRS,
FERETVERRTWABEIE, EBFV I TERD, 7
VERRAEMROANDLILDTELTVF 4+ —Th
3,

TVF 4 F—i3, A—rS—<—4 vy h TIIEZMH &
DWERY 3 =7 —ACHEFENTHE I enEL, #A
BHLIIESHTIZ250~3B0BEDOTVT 4 +—2idh -
7zo TNLEOH» S REBW LY ENIOEEREAL, B
BREAE 21T - 720

BLE» 21004198 VT, BrolzDh31.29 R
WV, F92.59 8 (1 RA125M & LT, #320M) T
bV, 77AM7—ROETRER2TIL3 M L5
WORBRNND L LT 5 L2.59F VB ED
B aWiitgED L HicBbh s, Fcik, FRALTY
R DHMCAT I N, FEHREOH 0
V—, Y80 E, R, BEHE, REOER S A
FNVDEETRREINT W,

ARATERCTH 22, OFHLANERDHEV S
WL v, FASEAR,2VFMTE? O
DELEOBTFRICRIFLALEMTRENR TR,
H, FEAEOHRERE-TED, SRBEOERSER
LTw3 QFARHCRIRICE S bnwANSTF 4 —
CEATWE QHNEVOFHEEIFN2S T LT
Holze NBERIZ DOV TOFHMIZBEAZENKE VLR
bhdd, FHEZAERAD 1RSELTRT9%E
TH?> QFCHETINTWREHELIZIZRCHEY
2, BRICHENCHEERS A-TED, bhBED
FIRBEREFRRIELALR N7 GRED
BERERIZER DRV Th o7z, Eho) —%kEE
ALY, A0V —icWT3ELAKEN @DslziC
MESETA VT4 7= BfFaTnle D F A F -7

TMAT 3 EOT7 NV IESMPOTH2YbHD, #

PP —EANESNDE — B ETH S,

—7%, bHREIEBOTHIBER» SBFL VY VE
FABREEHTRVIED 6, MEEPHEGEMEE DI,
—RRECHDRBELTVB LS ThHEH, ARED
TV7 4 F—AH DG, WEE, FE KLTD) 25
nig, HEEIEZ20TRRWVWY, LBol,

TVF 13—, bBSEORROAEHAEZERL
TWw2E5ThH 5, (AEH—EREDOTVT 4 F+—,
URERRHTRE, 1988E12A198 1)

Z/z, V70 —F R, 13 fast food DD EIERFE
DOWT "N /8—%— (hamburger), 754 RFF >
(fried chicken), 7 4 v ¥ a7 ¥ FF v 7RX (fish and
chips), TV dinner 2 E3EX T2 L3 Hans L
»bfast foodk KidN 3, LERL TW3ER, TV
dinner # 2 ZWEDBREDE S HRFT BLERDH
5,

Notes:

1) E&N #, kB2 B (1988), T7 XV ADHEE
¥& & Xty (Life and Culture in A}nerica) REE,
B, IOTFAME, 1988 (FEFI63) EE KT
IXRFEFIEROIFE2 77 A (BEER, T
ELFRD 2RRIC, BERESNOBEICBWTHE
AL, TOHIZHTL 33HEEOAEEOREWRAEIC
DWTDEEDEHEFRICED & 5 REENEL 5 b
EERIIC o Tz,

2) FHEBETIALLAE, BCBHRL SELN
ZDTFAI DD TH5,

) "TTAVABEEAIY Ty (B The English
Jowrnal), 72, 1985, p. 113,

4) MDE>RERD D, "VIICRASADIDHD
expresslanet Z 5 TRWLDOHMNH D, expressid /i
TOEOWYIRLEUATOF(T7 AV Y BEEL S
v 2y (B The English Journal), 7 N2, 1985,
p. 41) JEIC & 5 Tid “Less than 8 items” M &5
BRERROBRENTNS,

5) T7 XAV ABHEEAHS vy (B The English
Journal), 727, 1985, p. 17,

6) Genzel and Cummings (1986 : 173) i, public
market bFERT EEZRLT W5, UL, BEHN
Jarmers’ market Ti37% < farmer’s market & LT\
5DIEFERITHA D,

NI7XVABEEII Sy (B The English



42 HEEHERBOES. & Xt

Journal), 77, 1985, p. 146% £,

8) &7z, T=a—«7>#H—HH; iCiZthe prime hours
Eb D LDOERHBD 3 (of. WNWD?), B &I,
golden hours 13, 7V ERARTEEED, AR,
H, Bz EOBEPPELE Kbz RiRD
D% VM (lucrative hours) s £E 2 % D 2IET
BLULTEET 2, B8, ZOLED TBREKE
DT &% bubble LWV, %7z, ZDEEXHD
N3 T260EE 13 double bubble, " 3fEDES,
13 triple bubble & W35,
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