WEEPH LA D R AR
—Genericization {2 B 1 2 BBV D & 22—

e i

0. IXTU®IZ
Clankie (2002, p.3) X, 7TAV W AREO L D2HOFEREZRD L 51T H
WTWB,

(1) We wake up to our breakfast of a cup of Folger’s coffee served with
Meadow Gold milk and NutSweet sweetener, our Ant Jemima
pancakes topped with Smuker's jam and a dab of Lond-o-Lakes
butter, all accompanied by two strips of Oscar Mayer bacon. While
eating, we turn on our television are told to have a Bud Light, drive

a Chevy, and to send our packages by Federal Express (now FedEx).

Tx OARB LB OSEAZE 2 CTHTH, HEANEEMS THRA TS
ZEIARMLSR, (DTHE®BERD L O, KEIXEOREAEFICE N T
LbEL,REOH LS (brand names) B~ 25w CTHEL TS5 (LN, IH
mAIEWVWI A, EFEE%IRT S “brand names” O Z L EHT), 1 f
2T, RN RBIEOSG NG, HE - MR, HDOSWVITEIAVWGE 2 XIS L
TOHEBBMICEDET, RARAT 4 T7ICAY, ZRZEAOTIZHN D PE
LN NS ELANEREBRLINL TS, 2 kO3 HEFIO L S I
RO —HZHIZb AL, WICHENLLIBEHABOMBEICHMEH N >HRN
RIS TWD (BIAXHDOA XY v 7 I 3EFICLD2BD),

(2) He has no umbrella. He has no jacket. His Hugo Boss suit and dark
hair are dripping wet and pressed flat against him, his Prada shoes
soaked and filthy from a false step out of the taxi into a puddle.

—Patricia Cornwell, At Risk. Berkley, 2007, p.3

L2LZens, —AIEilALE~Tbvb®HoronERIEZLNR, Th
LABLRTHAIIHEY THD, AT IfEh4] L LTHEdRET S
DiF, FWWLTFTo 3FETHLY, (K DTRLELEIIC, TREND FAL
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WO LAgFLL MM VnWor @EFBEMEHAT LI T2, 2

(38) (i) dual function trade names : M A L4 —HLTW3 LD
(ii ) standard brand names : ML EHELE D Z LB L O

(iii ) service names: P ZT D H O TIL R <,

EOYH—ER2EREXTLHLD

T, EHAIESPWVWT, ZThETED KX
IMWPFENRBRENTELDESL I, B 1
W2 SCHEM) 7o B X W B 44 5 (proper noun)
ThdrEtnwHrZ e Thsb, BAHELFEZ PO
RS D ik, FICEAALHT
(onomastics) TH LM, O SFEFEOHE
M AE SO, TNETHEML DRI E
LTREL b DEZ EFIEFEAERDNL-
Iz, 3 A, BMA L, FICEA SR TFO
HERFRANIGELTCHEEZED D LT

Standard
Brand Names

wERENRMT DR

|

Dual Function Service

Trade Names Names

|

lBrand Namesl

(= 1)

=

iﬁ/)”’(%fb\é7ﬁ = g

HALDOMAENRELLARLTEY, ZLOMEREHIAL TS (cf.
Anderson 2007; Clankie 2002; Crystal 1997; Langendonck 2007a; [l H

2006),

FITARBETHE, FRAEZBELTCRATCEEZEHLVWEAES
R—=FoHirb, SHEFEMMEOELZEZALDL L LT D,
EmORMEK T SHELELOBE AL
(conversion) D Bl % % F .0 12 /381 L Ty & 720,

P4 R L, F O
4 #1Z, Clankie (2002) T

WL BT A D “genericization” (Kfg Tk, Z O SEHR SR %
MA CTH DT OFEMmA N
BRHH 2V LENICEDLIE BIEL TS DONnE WS T —< k&

) MLz TD)orakx, %0,

DICER TV, BHk ’E@ﬁ"éi@*@F“ﬂ%“

Clankie(2002) "2 £ L 7= #

A DHFIET
L biy£<

i

MY L& e b,
IHTLOEBEREAR T LS L EAMET

5, THETHKR E’j\—n%njﬁﬁ&%@ﬁ‘fi NTI RPN TIEF B AR

HYT 352 & T, BEADOWFIR L WD Ry

Y D ,

F L THEWTIREA 4

PR D FFRETHIMREOLVBELRER~ORZP N ELEV, F

72, ¥ —ARAH5 4 —#IZ Hoover lhooverl® il % B v F i},

BULEWK - WEOENY 28k 5,
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1. BB ERKRL> &M
1.1. Clankie (2002) 2B T 3R #HLic>N T

FT, KinowoL s TR 2LV BICERZL TBE Y, £
BT EHRALAE, M4 EDIL IR T A ERT -MRiLL TV
MmEWHIHEE, TOFEHELLIC TEME) 2FE-ETCHALEZEBTDH
%, Clankie (2002, p.v) I, #0725 LEH5ICEFEHEL TS

(4) Genericization is the process by which a brand name, specific in
reference, undergoes a series of grammatical and semantic changes
to become a common class-noun representative of the entire semantic

class to which that product belongs.

T OBRMMEZ, WENAEE, ERMARAEomGT TEHALD, CEMNME
X, (K2 ok o, pains oM NEAE A (proper adjective) 7»
5 [E A 4 G (proper noun) ~, KIZH @4 F (common noun) % #& TR E
B & %1 (attributive adjective) ~, £ 73 @Gl (verb) ~& BT 5 7
TRAERD ., BWRAMRE CIX, FREDMmADY, FOHEKEL2RT FE
BIEREL TV BWRoOHL3E (broadening) YR AR FDOHHE LD, b
EELEZVLVOE, (K 2) THLWALMLR Y12, A4 N ET, “Proper
Adjective + Common Noun” Ol A G LOHIZR>TWNWDLZ L THDLN, 7
AU B TCRHEMRIZE > T, BELLTCEHTIES, BHAETZ0MAE
b TR THERLARVEVWIHERNLDINLDLTHD, ThbbH, Xerox
(proper adjective) + photocopier (common noun) &\ 9 JE Tpd 4 25
Eh, MEEPHICTDS —HROGTHICBRETLIZLICR2DTHDL, W
FTHAECLTH, BffickoT, ¥ Z2bbthas#Hllilicl-aT, oA D
WEICHNEZ T D EVIMOD TRHRERSHEIRLTHLDI LS XD,

Proper Adjective (Specific) + Common Noun

!

Fllipsis

!

Proper Noun (Specific)

|

Majuscule Loss
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|

Common Noun (Generic) — — — Common Adjective (Attributive)

(Verb Generic)
(X 2)
L2 LZnn, ZOHEGHARMAIE, B3 5 X IHEx EEERNE L
TWwW 3,

[

1.2. B ORFILHER
ROt 7o v 22 HEMICHBRFNT LRI, WE—DFBRLTE
N THERLRWVWEDED D, TiX, 28, £/, YO L5 EHICAK
SWTEHERBEIEREZDI2ONEVSI Z ETHD, HR, 2ToEis4 Lk
MOTaEREKRDIDT TR, T, S@ELERNEZ2/@04 L, £
FTHRVLOEDODHIZE WS ED LS RERNSD DO M, Clankie
(2002) 1%, U T HL 25 HAD 4 SORBEREL TS,

H1l (Innovation):If A is a brand name for an innovative product (one
which did not exist before), then the association of that item with
its name will become synonymous, rendering the brand name both a
product name, and the name for the entire class.

H2 (Length and Predominance): If the predominant brand name in a
semantic class (e.g., types of over-the-counter pain killers) is
shorter than the corresponding class-noun, that predominant brand
name will become the generic for the entire semantic class.

H3 (The Process of Genericization): Ellipsis of the common noun is a
prerequisite for generic brand-name change. The process is ellipsis
of the common noun which in turn results in a grammatic shift from
proper adjective to proper noun. The next step is proper noun to
common noun. The common noun then may become a verb.

H4 (The Single-Association Hypothesis)

There must be a psychological association between a brand name
and a single product. It appears that brand names which represent

items from a number of different classes are much more difficult to
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attach a generic meaning to. For example, the brand name 7ylenol
can be attached to any over-the-counter pain reliever (excluding
aspirin), and is only associated with that purpose. Compare that to
Chanel which makes a multitude of different products (perfume,
etc.).

assigned because there is no single item association to be made.

clothing, In other words, a generic meaning cannot be

H1l iz >W Tk, #l 2 X, Rollerblade A" DA 7 Y —THHEANTX 3,
OB HEINATEYR, TOoOMMAIEIREHL, TOoHEXRTHE
(class name) BWFEML Lo, FHRELT, BROERNPEI Y,
W Bp iz, Jealg e~ & &L 7z,

Product name | Class name ‘ Product name Class name

Rollerblade | o ‘ Roller blade — rollerblade
Clankie(2002)23° 8 v LiF7z 100 OFMmA D 5> b, MEKROE®RERTE
KERBEIHEEZLOE, BN T ORBMICTHEY, rollerblade LA IZ G,
CORMICH o T TRIAEPEZ >R EXHW RO L LT,
xerox, thermos 72 ¥ N %F & 1L 5 (Clankie 2002, p.80),

Wiz, H2 [k nid, FileicAEsnzmhmsd?y, BFEOMMOR 2 ET
IV BEWVWES, ToMMARBRBIEo T e XA 2RI LB SN E S
5, Clankie(2002, p. 117X, AFO@EM KL R~ L =,

mace,

A Comparison of name Length in Brand Names and their Class Names

Name Length (Words) Generic Brand Names | Generic Class Names
Single-word names 57 21

Two-word names 42 54

Three-word names 1 18

Over three names 0 5

Average 1.4 2.0

IR, BB LZERA L, RO T RERTARMOR S ZHE L

bOTHD, A, BmAD 1EN 2FELPLERINLD S OEHRBEL
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LTWELENR,3FEHBRADE, ZOEFABEL DN > TRV EBTND,

(K2 »obanhb X5, HE3TIE, RF{EREZ 52720 O L EARTF
RIEMHELE LT, 7AV A TEMLAE L TEREHEESL TS “Proper
Adjective” + “Common Noun”) D #1725 “Common Noun” D4 OA
5 (ellipsis) WEHLLOBEBEE L THLTERISEL, ETORBIDA
FNDTHDLILMBEBISTTND

m®%IC, H4 i, BBz MAL1E, oM 8 5 &R
(association) SN A2 REOFEMPHEH - TR ITINER LRV E W IR T
HDH, HLIZHIRENTWD K DI, Chanel W IHIpEm&a, ALK,
é%Kmﬂy&ﬁefﬁﬁﬁﬁmﬁﬁﬁém”:@%@%%kéﬁwkb
RMHBIEDEZ 2V EGRP &5

Uk, ko7 ektxl, ZOFHEEAMCEHDLDFEEIC W THE L
oo WHITHE, BRI ERO Hl b H4 ORKFEICSOWT, 0O ZY %
mEtL, Tok, BEANICZOoBRKHIEOBEBEILOL S R b DR DD
WoOWTHEm LT Z&ET5

2. Clankie # 3 O K&t
2.1, HFERHAICOVWTOEE X

FFT HLIEDWT, BEHRMZBHBIBNEC2E#MAHT LT, BEDOM
i O F YL (innovation) & W5 EIEMRFH T 5 Z LoV TIE, MR
ERcThbrEoCBbhnd, ZEL, ZoHBAEICO W TIE T8 3K
e EED, BB T Fo&thl TEhvy, 2bb, BB RGN
o THbUTLLEHERKERTEKRANLEHEET DI EIXRL 2V,

F 7=, Clankie (2002) ik filt e TW 22V, Z O H M (innovation) @
D, AFALLEE L MFAERE T D LW ) IENLEL OB AT L
LTHAEDNTHLIEEZLOND, T bbb, WMo XTEIEEFD a2
BEPFHEOZ LD oA, HILv#aBstsEnednegEZzons
(cf. Keith 1986), #] %2 X, Hoover [EX &L ] & Biro [A— 1 X
YA R, R ERURICE Ao BiEE A A HEME LT, A XY
A0 HBFBITHESE L, Hoover IZB L TiL, EXAfIRME (EMIZITEN
(vacuum)BHB#E) 2 H W TCRBRT 270 AF0L0II0, THETO—K
FETEIEILORPoHHAERD 20T, 1(LLI0) BRMBREZ LT D)
DEEETHLVEFHAEZEAHL WD, —F, Birol>W<TiX, ThH
AKRXERLLTHBAMEOLIEMTIEH LM, U hmELMTEL
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EELERT, 2o o RAIC@EHRAERZ2ZVO T, Bt LToOHKkEY
BESHE TRV,

MHBAENETCDHPHEBE L LT H2 PETSL TV D EmBO MM 2T, BEIC
Zipf (1949) HNEE L TV 5 S7E D /N5 71 (least effort) ® JF HI & < bR
L7EbDTHDHEBBLZTIWN, Thbb, HOI2BORBESLITHLELS R
213l ToOFEOMMHBERKEAML TCHES Y, GFATHEHRzNS
o2 sr s b, EHIZCBWT, AIE (abbreviation) (fl x iE
microphone » 5 mike O X 9 R FEL(I) DAREHBIIEZ 200 E W0
YT ENZ ORI TH A TE B (cf. Crystal 2003, p. 87) ., PAMA B WV
TH, FRRoBERHIKANERL, X arEgln@RaN, £

DFRERELT, THBIECBWTESLRFEOBEMANBEERY, HEAKDER
WEMI>BRHBIE~LELPNL TN EWNIBILFHICERETE S,

H3 IZ2>WTiX, Clankie Bl D P L E R A TH DY, Fkx 2B AN D
%@%ﬁ%%%*ﬁ%ﬁa‘é%%ﬁ%éﬁ, wHitOFEROTTEH, FFIZEL D
MEEZHZALMOTHL, UTDO 2508 K00, 22 H TS HITHEMAL
Bt & JJﬂAf_b\

O BHMEPBEREMICTRINTVWDIR, TREROEBOREN XY T
oA LI

@ KRHIELOEBEEZDOLDOIZODWNT, WML 5L, RKERIM LR
ko7t X8 ThHH?

H4 @ “Single-Association Hypothesis” (T2 W T, FAMNIZITEI
WNIKS, ZERbOTHLLIELHIICHEZLN D, NS, ZORAIZ K-
T, MUBEOMARK, H5WIEHHMEOH LM m4 OF T, LR
ACD2b0eECRVVbORHDL T EOFMANTED, LEL,
“Single-Association” Z T 2O T X TRAKRHILEZ T 5 L35 2T,
ZORLGL, TREERM L EED,

2.2. H3 T2 W T DK
22.1. REOBREMBABRICBTIZBETOFNIZO>NT

F9, (K DI D L1, Lo 3 RIiE “Proper Adjectives
(Specific)” THDHH, ZHIFEREZLTHEYTHAI N, ZTNETOFEM T
fibdv 722, MM XM iESRRT I2BEOLEMWER L L T, “Proper
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Adjectives(Specific) + Common Noun(Generic)” OB X TEEGT 5 2 &M
RKROLOND, FEZIOZLYE, BMADKFELVWI FFHLXLOP THRE
RIS DL ERBMHICRLTWVWDH I LRk, BHT 22 L8k
RV CTHEERFEEZF2LOTHL, LLAaRNs, ZOHGKTER
TRET, ENARABBEICBT T TERLS, ERCERAENLIELS,
ThbbEAATFE L THBEINTVWIERALOSHEEXNHMETCH D, 6
HWEMBEELE LT, EBROSHEMAHICBWWTKLT LY “Proper Adjectives
(Specific)” Mo EDI L WI bIFTIEARWV, REFEEZR L D2EICE, 29
Lickigk e S5 AE LR EL, Z2UEFHALA LT e X0 |G % K
WL L, BT L EYTHDIEEIFZT, oL T, Lot FEE
FHEEE L TERIT NS THAS D,

MHEOBRBHN 7t 20PN TOREFMOBIFLWICELT, &5 K
“Proper Noun” 75 “Common Adjective(Attributive)” ~o® & {kiz >
TbEALTBEEY, ZORER, @A CHOELL 2L THIEED ]
DEZEXTIAEFE L THRELE Day-Glolday-glol @ & iz THLE &
N, BENCHEI EVIBEIPDEFE 2O T AL LTRDTLIDD
L7z wvay, Clankie (2002,p.126) 12 & % &, Day-Glolday-glo] &> W
THEEEMIC “Common Noun” OFENRB O LD E L TEY, BEF~
O s B “Common Noun” Z R 7B OBEME L TMESIT TEL WM
HbLlivewnw, £, —EWIZ, A4FPRENLZEEFAELTCHWLASH
HBiZoWTHE, BETA_ATOMBAICETIEEY, ThizdiEio 7
Bt XL RRTONCONWTITHEA D EBboh2n, AL LT
MZTCEBLIBLEIND A 5,

2.2.2. “Majuscule Loss” IZ2>W T

PASh A S A AT OBBENG, WEA T ~, £ L CREM A E G~
ElRAEL TS P r A RRBLT, (K 2) »"bbHond ki
“Majuscule Loss” * WIHI BN EZ R T H2LENHDZ EBHATRIN TV D,
“Majuscule Loss” & (3, KX FOWHARKTHY, #Fik (orthography) 2
ZIULNLFIZEIoTREEND LI IR IEHFRERERE LTS, 7

Clankie(2002)iI23 1 2 K& M AT, HZOEFERICEWT, MrRE
WM E SO ERFTFB LI TRV ENS 2L ThHD, £bTH, K
LFENB/INLF~OLMIL, SENLLITEBNWTMEERT L5075 9 5,
PLF, “Majescule Loss” oW TORMBEEEZ LB &0,
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F9, XEMMmE OB DY TiL, Clankie @ B2 38\ T d il s i 3
AELLATCL T/ I XFhIND T ENFREINTVDIN, Hiko 2.2.3
TR ELIE, RXFOEFETHHABRPIELCLTWLIHARELL Y,
“Majescule Loss” W LEW AL ZF EE T REN R T X LT o
T W,

o, BHOMAREOBEHEIZEBNT, KXFE2HRFLEZZEIE®ROBRK
IERETCDZERNHDHIDZDONENI HIEONWTITEZ TBMLE®RD S,
KRFL 23 A T D Xerox, xerox ICO W T, ZOEBEKMHEEZE XL THEZL,

(6) a. He made copies of the documents with a Xerox photocopier.
b. He made copies of the documents with a xerox photocopier.
(7) a. He Xeroxed the documents.
b. He xeroxed the documents.
(8) a. He Xeroxed the documents with a new Epson printer that has a
photocopy function.
b. He xeroxed the documents with a new Epson printer that has a

photocopy function.

EHEOREBECH O LA 7 r—~r biZkD L, (6a) & (8b) X E Mk
iR S22, (7a) & (7b) FHBIKMR Tx2LDZ L THD
Lizh->7T, (8a) & (8b) bABMELHM D, LL, FiZ (Sa)
LTI, EMERNELOLNLEDZ ETHoT, 82 5 LIEHEOE
WAELLZERICE, A LTHEMT2HEAICE, RXFTHWD LEA
HAOFEN BB B#H I, BaHETIE, B OFEREN
BLTW2IZLTh, Ehofilx, BEERZOOICETHN, EHA
HFADOEREVWELOEVEREIL TV ARVOTHERYWLEEZLNRD, &
WL Z DL, R E, FFICRSADOEKREAT R T OIS EITRS, KN
BREWKRERST ZETHI UM EDREARIEZSTZLICRD2DTH D 5T,
MLEETIE, EHEL0RB%RICELINIE, MEFOoHBIZERLND Z &
W25, &6, RXFRLOBEMALTDEDNEWRMNIENY 2 HE 28
AL, £ LEMRS —EH#ER, Y LiFf7z Xerox (&> TiL, ko
o - A K TIERMND, “aprocess for producing copies of letters,
documents, etc. us1ngaspecia1 machine,” & 52X “a copy made using

this process” DFEFEE BEIFE TEB Y [ef. CALD7, &4 £ O H O FE W%
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[ G A

EEL, RKXFT—IRMAEREZETHAICH, D XFET— RO EK
FETHESEVYHICRBELTOVABANIEL AL T, ko s E
LAERLFENRDLFLENE VI DEHARRENTH S 2 LIC XM E
Wi RV, BICKLFOLTAWLR, M4 e LTOERDIENC, —
WA ERZ O ETHARRESHLARVILEHELTEL N THAS D,
ik,ki%%%%btiif%ﬁﬁmwwa%%Mi¢t:<w
DEoZ &b, BTiEeE®RMMmsEoEEIZSONWTEAXLD I &I
UTFo28ce %5,

O MIXFRERo>TLBARIC, BRAOBEERHEL, BRAS —KibEInh T
W5,

©® RXFzLlOlEE BRAOZEWREZRTAERETZS DB, ke
SHRL R EKREMATELCICS WD,

L7228 »> T, “Majuscule Loss”® 7’ 1 & A X, XEMZMEE Z WM
WAL E s THEREMMTHD I LERDLNDLIN, KXT %R
FLEEFEXENG D WVWITERMNELZALCTWDH S T 2 &2 A EE
ThHV, MR LORBIRMWAE T2 LTMNENTLZZERNRYTHD L
SWEbND, B, LI OPVT, KXFEE/IXEOHBFIHEICEHL T,
“ﬁ&“é’\]&lbéﬂlﬁf@ilﬁiﬂﬁi%éﬁ SEEOMMAMETE, I HICMAF
FEOEDPARON, FLEHEFEORBEZRTYH, MELTHICILZ2EZRIH Y,
L%fiéﬁ)ﬁﬁﬁ\ﬁgf‘%éo

2.2.3. MAEBROERBEH 7 u R IZo0T

Tz, (7a), Ba)o b LWL M»TH DM, Clankie i T,
“Proper Noun (Specific)” 25, EH, @i~ hFREIIE S D T
MV, —fRIELZEREROATFA~OERELRTIC, BHEDHFH L LD
MEzRESETVWDIHPIEAZToND, KHO—>L LT, TiVo &
WO RN EH T THREZ W,

TiVo Inc. PRAELEZFREHOE T A L a—% TiVo &, ## L 7= #HH#
RE2XEy L, " BALZREEMAL THD, TTiVo T (7 L EFEMAR
%) kBT 5] BEROBGFA~D WG BmO AL LR L, B AL
WTHRXFRERFIN, BFEOEREITW LR,
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(9) Viewers who 7iVoed the scene and played it in slow motion saw a

series of images in the cloud...

(http://www.time.com/time/magazine/article/0,9171,1538635-2,00.ht
ml)

oML ERBALEERO (10) ® Mike Peters BNHiWF-EBW A H Y, V
T 7RI o T WA RO Grimm 2, BEICHAHE E L TBWT
(TiVo)] <&t ZE->TWw5b,

(10)

m“‘,m by MIKE PETERS 06/28/06

(http://www.grimmy.com/archives.php?archive=MGG)

9 — X, Xanax TR 55, Z#ix, TK[E Michigan Il @ The
Upjohn Co. (1958 A1) o Hi 5 >4/ (LE 1991 [LE - HH 2002)
T, LI MIELLEERKZHESLFA~ORBEZRTICEHFA~L 5
iz T—HTdhd, ERBICOLEMAZDO OB IF—HHEN, <
PUHREEWET, i>2o08 2R L% TE#RALIAH T 5] KiE
ERITEGE A~ EEZET, BEINLZHTIEH, TXTOHAHITBNT
“Xanax out” Lt WO THEMH I TWD, BLTFEX, BEOEL W) GEHE
TiE b7 New York Times D £ 6 Th 5,

(11) “...you don't want her looking like she's been Xanaxed out and is
sitting there on drugs -- even if that's often the case.”
(http://query.nytimes.com/gst/fullpage.html?res=9D05EFD8153EF9
3AA25753C1A9659C8B63&sec=&spon=&pagewanted=2)

72, CNN o %, LARRY KING LIVE ot T, Kathy Griffin (ZLLF
DEIICHEF LTS,

77



(12) And you know what I'll never forget, is the wife. Remember the
wife standing next to him in the Chanel suit, Xanaxed out of her
gourd? God love her.
(http://transcripts.cnn.com/TRANSCRIPTS/0612/05/1k1.01.htm]l)

UboZ bint, B~ milisfhofilc KB RE®REZR>AGE~ L&
BT D7t id, ZLOMHEAICYTIEEDLELTSH, LT LLEH
MiarrERXREEExn, 20854, BRMNICEELELCHEMLE L L
DIEREERY, BB FEEBRADLDOLRVWEDERIH TS LEEZL
30N, Xanax OO L 52, S5 EHREEETCLTHEILHLD0LH Y,
REFVBHBIEOERBEH T ot 2O ICMNENS T TEBEIRXRETHA I,

oz, HE~OMFAERIIMBFALCLINDION KO TH D0, @i
KXo T, tMEBFAMHEBEEIHFAHEOH T ZHBBEBIETNDEHORH D,
ORI LTk, Clankie (2002)TliL, Fo{flinoh TEH T, H
AL ~OFEMR T o ROV TEHILIEHARLETH D

kB, — K, ERLOTFE~ORFABRIETELND 2 WVITFED
T, TOEKRERNLEED H DB G~ A (incorporation) X fv, #H L W\ #E)
ﬁﬁiﬁﬁéhéo%ﬁ®%%mmow<@,:@Eﬁmﬁémi?%%
BRBEZEDEOREETCERIIKBINEZNICETHHATESL, BHEOD
A EMNTAT) =M RBEELZ R TEHEL V, MEELAEZRDAALTE
LB Z VET D E, RFlE#R~OT7 L —-AT—27F, LTFOLI I
RICRT 2 ENTD,

(13) SV O WITH[BY MEANS OF]

#% A (incorporation)

|

SV O

ULboEmasBEL, BAFMOHES, #2638 FH~0 KK
#i (secondary conversion)® 7t AL TEET DL, UTFTDO LS RBH
fto7aov X, LWTHEHBERAOXLEN - BERENELO 2EKBGERHR T
2,
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[ Proper Adjective (Specific) + Common Noun ]

A W T RE

Ellipsis )
7 u kA
[ Proper Noun (Specific) ]
AR
Majuscule Loss
7a kR
B AR
4 . :
Common Noun (Generic) 7 a kX

( 3 r\ N
Verb (Specific) E% Verb (Generic) Adjective <:: Adjective

<O R R > <R B R R > (Generic) (Svecific)
Transitive Use Transitive Use

i

Intransitive Use Intransitive Use

4 4

IO RETA_ATCAONRN—TIELLITIAOETLDI EE LN DN,
—ODEMLEMNLEEL, ERROLI L SHEmLILERER L, BMRIEFEICH
WCEEL TCWABH E LT, BLFTiX, Hoover (hoover) IZ2W TR L T
Fr TN,

3. Hooverl[hooverl ® 45 #7

COMMADMFENED XD REHFLEMER TS O FEMRIIEIT,
I H (2005a, 2005b) & AICHMY EFCEmLEZEbOTHD, TDH%,
Yrep (2007) AEERY BEFc, MALFAE L TCOREICRG T, 5FE
Lz 2N To— M BEICHE L 5M8E LT, Clankie (2002) TIiLfit v
b TWZR W B &S BHE G ~D L1k, T72bb ks & v D Alm
bR CHEEm S Nz,

g5
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(i) WA %2 b B4 i~

(a) Hoover: An electric vacuum cleaner

4

(b) [ 3 4 & 4k ] (B 3CF % /N L2 L T hoover T) [ (— R I2)E K 7 bR #

[

[ 5 5l i f6a ]
Gii ) it 8
(a) THoover ERX R EZ - T~ T 5
) T(—iw2) BERwmBREEzHE -~ T~%2RKET 5

Gii ) B &5 H ]
@Mﬂwmr%ﬁﬁ%%%ﬁofﬁw¢éj
() T -fic) BRMBEME M > THRET )

Hoover 1, £ b Z & A & fir R 2 B B L TR I 2 IO T
W.H.Hoover(1849-1932)K 04 ik L, T D44 b 1910 412 Hoover
L& S, [cf. NOED, s.v. Hoover3] & @ & & b # 2% Hoover & L T
FAE Bk S, Hoover LD BEA MK Z XA F DL, —MKICHEXRR
WaERTLFA~NLRREL, LI, BFE~OHGEHEE ﬁtﬂ?%ao%
DEFIC O, BT HEE ABFAHEOmMFRAEZEL VWD, L
D7t AR TCER LT Hooverlhoover]l D IiE X BT 2 7-dlc % h
TNOBEBEOB ZFFENRTHA THLTHRD,

(14) a. She plugged in the Hoover.— TCEED 2
b. “We’ve just bought a new hoover.” “Really? What make is it?”
— CIDE
(15) a. He was hoovering the stairs.— NODE
b. She hoovered the study and the sitting room.— COBUILDS
(16) The maid dusts, Aoovers, irons, and cooks for us. — LED

AfcTERLEA 2B LD L, BEE T x50, Clankie (2002) @ * #i
WK LT, Bfbanc4dmhr b ~0iiEo 7o 2oFic, @
REHLOEREZREFLCEHFALENRE 7ot 2B AWV &, Hoover
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BEXfREEZHNT (%) BRT2) 0FE, 25 L7t A0b6Ik
ALTEZERTHLIEBSZOLND, TOEEICE, OED2 & ENLTWD
MM D 1946 FOH O L SIZ, BFEICBOTHRLFVPRFEIND, ¢ LT
DEBBHREMIERTKTIE, (1) RFORRELLTZIDO ot X522
52 EHTED,

(17) I've been swept up out of the kitchen, and dusted out of the dining

room, and Hoovered out of the drawing room.
-M. Dickens, Happy Prisoner [OED2]

F, FlZEETANEE, 20oMMoRoP0OEGAICbBEEIN DN,
RS L TR LRREELZPLICHERIEZ VKT TWVWDIEWVWHZ L TH
D, Thbb, Wolc B ~D WA EZ Y, TOMENEST
L, TIDVDOMHEBER, SOICEKRNICELY RIRERIANELCHKEIT 5, B
MR THERINEERERIKOL>IZ LD TH D,

T, MEN, Bl up AR ZON, TEKFEERHETC--Z2)% W B 5]
DEHREZERET@EIB L LI, ZTOfMBREAAKIE vacuum cleaner (&
MR E IR 2MEO LD T, RV EF 5 1 BELZFSOLOTH D,
L7 o T, FiE T electric cleaner & LW IE 722 ), Hoover 23t &) 5
THWwWLR LA IE, BHMEEICIE (15a, b) o X S5, @Hl, LBz X
TAF AL DN, ‘up” BHRALNTZEAIZE, T20RWET L] 5t %
DHLDONRAMBEILR > TWVWD I EIERE IR,

(18) a. hoover up all the dust —NODE
b. Can you hAoover up all that mess around the fireplace. —PESD

o BgWRRREICIEIEL R THYET) ZEHL, $#4bb, “asiftodo
something with a vacuum cleaner” O E K EH AR Z &I X > T, &
LRDHDEBEMMBEBRZET TN ZLITR2s, (1)DFEREDL, S bl —iik
Ehe (EXAmBEETCHRNETF2r0X212) (%) BINT B OF L
nhH, LI, BEARMBRBTHRWLETAIKR AN MOFRICEAA I,
“hoover” IZH 2 HN D “up” &b 9 ELINHEG, “up” OV TH MK
N—HELZ T, KREWNR L M - -B#ERTEWRIDL “quickly and
completely” O Z A2 R THMELZELE L THEETLI LI IECRDE, 20 X5 RE
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RFERMNS, CEDIDEHFICHLND XX TTERLIZERIC WHEEL) H
#H45 [E 3 %]) (to consume or dispose of (something) quickly and
completely) DENEEFN TWVDE, ZOFEHLEHEL T, 7 AU DHEFEOH
FEHY 7R SV TIHX, hoover BT, HFIZ, AMFEIC TR X THKA
Y, & &L~ T, “eat up” » B WiL, “drink up” WZHY T BIEK LR,
Tt 2AEETHELSICIE, TR D (greedily) B2 (BNERART D)) &
WO IBHRAZR - RBE L L THOVWLH, RPERMINDILEAEICE, TTH
T2 OBER5DTH D, 10

(19) a. He hoovered up his grilled fish. —CED4
b. ...instead of the moussaka and lamb that everyone else was

hovering. —Car and Driver [NDASZ]

Eatod TWSET) 28, M#REOoMBH 2 FMNICK S L, up PBEI M
WaERTE~CLL, FHRREEZ) REZEST D HEDD, LD
(to get or collect something in large quantities) D W TCH WO 5 X )
2> TC&ETWVWD, OALD iBWTH, HIKWa — N A@EN B ST
EHOE TR (2005) KBWT, ZoO@EENMTMNZ B, LT OH BRI
gkEh Twb,

(20) The US and Canada hoover up most of the gold medals.

ZDOBEWTO “hooverup” WHWHHN TWD (21) O FlIX, WTi b it
DEAPFVIZAWVWLENTWD X THDIN, BHWGEIZITZIENY BRZIT L,
(21b) X Hc TAl ZWMH2HBELARETH D,

(21) a. “PARTIES HOOVER UP THE MONEY” -R.Hansen
(http://electionlawblog.org/archives/001443. html)
b. Leading news sites hoover up overseas users in August ABCes
(http://www.mediaweek.co.uk/news/849139/Leading-news-sites-ho

over-overseas-users-August-ABCes/)

LAz, LiIX LI “the” £V, “hoovering” & L THEi4 ik
bRERRIETWD,
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(22) a. It’s your turn to do the hoovering. —OALD 7
b. I finished off the hoovering upstairs. —~-COBUILD3

PLE, “Hoover” M T8 “hoover(up)” OHAEDIEN Y 2 R CTx =0, i
ODEBEHOH L NLF2AE, TOFHEZ S EZLAFXFI AEFEH LW
A=A R UTRETHATHO LR, CIDE], 7 AU B & CIIH
RSV THAOE®REZEREIE WD Z LIz onTikLicinz b
TATH D,

4. BV IZ

AF Tk, Clankie (2002) B W CHRBE ENZE M4 O TR B
TOHBAEROICERY B, Bz oBEBH Ly aeRx 2Bk, &
EhEE*#RRELE, &6, “Hooverlhoover]” OB E %47/ — AR FF
A4 —E LTWY L, P4 VNI EFREZOLICERSEBEL T WD
VAR I R O (s

FAfh 4 OSCER, BHRAOBEIZX, ThPAESAL THDE W) FEEITH

R X, §E§£1K&b\5§§n%ﬁ’]ﬁ%k LCHZDZEDOREEENH L
MICTE T, £, b, BICHASPEAS X/bEEHENH D, Fik
Ltts - b & o B %:#Eofb\<Lf@%ﬁ%mgéﬁ$ﬁ*4%?%1ﬁbf<h
% SLTBNEHEZ, SHMEML OIS THEFHIREZIT > TWL
CLEDODRERERPAEELIOTH D,

PG ML O RERFEE LT, T—2OBEOMEND 5. A T,
“Hooverlhoover]” #flic & 0, WHELRBY A 2 #7208 5% 0% ERNK
ZF 3 L7225, Clankie(2002)iC 5 W T, % E L 100 OEsh4
WOWTHLHEFAEZSLIZNEL, TNLHEFHELIBKTIZ LTI, THR
ik 722 KRt L T 2 ENRTEHABELDH D, SHEOHEM
A +oBEELE, SHCEDMIArVa—"2OMENREEND,

&
RKWORELZ DT> T, BRVEIERFZHK (FE) WHBKELEEZELSE
fLEPLETEST, & 1 REMBCHATTEY, ZLOFR®BRET SV

WEOKER2GHO T FEWELRE, £7, Hoover IZHFEbDFEim D MR A

83



X, WWH (2005a), WK (2005b) I ENT-HDT, EHRALHREDF
BT L EEETON R~ IR AEAEE X TCEZT L,

1.

2.

3.

4.

5.

6.

7.

Mg o Tirs)] 245 —%& LT, ~ADOANBA, HExThH
LEHA ETOMICHMW AR Lo K2EEMAZ 1 B 15 M L,
ZTOBREFHELEZONRU TFTOXETH S (Clankie 2002, p.4),

Time The Number of Brand Names
1 hour 300
15-hour day 4500
365 days 1,642,500
AfTIEHEbRWVR, T OffiiZ, trade marks (FEE) B dH Y,

” &« » &«

“registered logos,” “slogans,” “package designs” % & ¥¢,

MmA 2R ET2MBEREDERLOBMDYORTOMETITLAT
ETW5D,

WEEIC BT B dil i (conversion) [, HE AW I ¥ o k&
(zero-derivation) Th 2D, ThbbEBEENMMEINT, FEEEMHRFEL
TeEEmomal~&EHT 5,

Langendonck (2007b) %, Ziff (1960; 1977) <> Searle (1958; 1969)
e, E< oo EEgEEVICHL, BT XS, BELAFAOER
BRASES M2 T L, MALFERKICOABOREAN 2T IY — T
DRI E SN TS LML TWAS: .. T have posited the thesis that
proper names have no asserted (definitional) meaning, but they do
have certain presuppositional meanings. An important feature of
proper names is that they carry categorical presupposition, and more
specifically, a basic level meaning. Z ® LR Zpg A4 C#E H L,
Clankie (2002) O IR A % SEFMICH 6 2 BT &, “Proper Adjective
(Specific) + Common Noun” & 7244 T, “Common Noun” @ %
X, EAARE L THMmABBEBERPERELTWVWLIEARNLD T T —1
BEHREBMRTE, YUPrLAEBRLTRWEZZOLND,

SHFMNICE AR, EERBRCAVTWVWD SHIE, WhiE, A% 5
BEHTHD, T~ IAHDO~] LTV DHITHEE RV,
ROEISBRERTHDZ LT, HRL T LENDH L (0OED2, s.v.

majuscule): large lettering, either capital or uncial, in which all the

=111
F

letters are the same height.
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8. WEWCHAOWLTTF IS o EBERRENEFTH T X —DAT 4 —7
Yoo v U T R UE L AT ISR T D
9. UToflokr, Bale LTHRBUEXRELTTWVDLIOIZ LMD L X
LFEPHRFEN T HHBHE S5, Hoover DA, ULV Fl4H 7
HOELTHIRETHAD, UTOH T “with” LLT I D pgdh 4 0
XTCTWAHZ LIZHEE How many housewives Hoover the carpet with an
Electrolux? —OFED2
10, 7 A VA EFEOBRIFEBMRE W THE, 0O eat DFEKEWATHIC, #
MR bRRESY, (L) 7= FF (=07 R) 2] O
BTbHLHWLRN D Will you hoover me immediately, before I pay any
attention to you.— National Lampoon[NDASZl, W+ h DoHEHITYH,
vacuum = suckup O EWoOoEMLr L AT TZHETHE D, & 512, 2000
FRICAST, TAVIDOT 4 — v — V% — OEGET T T
% % F %] (to obtain an abortion)& W5 B TOHE LA ENTICDS2],

z % X W

Cassell’s Dictionary of Slang. 274 edition. Weindenfeld & Nicolson.
[CDSZ]

Cambridge International Dictionary of English. Cambridge University
Press. [CIDE]

Collins COBUILD FEnglish Dictionary for Advanced Learners.
Haper-Collins. 2001. [COBUILDS3]

Collins English Dictionary. 4th edition. HarperCollins. 1998. [CED4]

Larousse English Dictionary. Larousse Kingfisher Chambers- Shubun
International. 1997. [LED]

New Dictionary of American Slang. Harper & Row. 1986. [NDASZ]

Oxford Advanced Learner’s Dictionary. Oxford University Press. 2005.
[0ALD7]

Penguin English Student’s Dictionary. Penguin Publishers. 1995.
[PESDI

The New Oxford Dictionary of English. Oxford University Press. 1998.
[NODE]

The Oxford English Dictionary. 274 edition. Oxford University Press.
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